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Fast fashion uses a linear business 
model, that emphasis on making cheap 
and fashionable clothes quickly with a 

low quality and a short life span. The 
high speed of production causes the 

consumer to always feel like they need 
to buy more. Because of the cheap 

labor, dangerous working conditions, 
and fabrics located in countries with 
low environmental regulations, they 

can produce a high volume of cheap 
clothes. This will also increase the ad-

vertising budgets. 

FAST FASHION



From being a young boy, I remember saving 
up my weekly allowance to go on a shopping 
spree at the mall, where I spend a lot of my 
time. The goal of the shopping spree was to 
purchase as much new clothes as possible. 
Time is changing and so are we. Im still that 
boy in sense of my love for fashion, but my 
passion now is to create awareness around 
the fast fashion industry, and the fatale way 
it destroys our environment. I want to use 
clothes and fashion as my medium to raise 
awarness.

We have to change the way we act and 
think. We have to challenge todays line-
ar clothing system. This means changing 
the way garments are designed, produced, 
shipped, bought, recycled, and used.

In this project i have worked with design to 
test out different methodes to create clothes 
and wearables throgh the circular clothing 
system.
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My grandmother has only one
shirt in her wardrobe. My mother

has three. My daughters generation,
50. And 48% of them, she never wears.

(The Life Cycle of a Jean, 2016)

“
”



Your outfit can say alot about you as a person, your 
profession, social status, mood, interests etc. But 
what do we know about our clothes, where did it 
came from, how was it made and what inpact does 
it have on our environment?

We live in a challenging time where were facing a 
lot of enviralmental issues. One of the biggest pol-
luter in the world is the fast fashion industry, right 
after big oil. Something we all have in common is 
that we get dressed every day, and we need to get 
our clothes from somewhere









Sex/age: Woman, 25
Nationality: Norwegian
Store: H&M
Clothing item: Jacket
Price: Full price, did not remember
Material: Did not know, seemed warm

1. Application/styling: Everyday use
2. Impulse/planned: Impuls

Sex/age: Woman, 23
Nationality: Norwegian
Store:Zara
Clothing item: Jacket
Price: Full price, 700nok
Material: Did not know

1. Application/styling: Wanted 
something new, nice and warm
2. Impulse/planned: Partly planned

I asked 15 people bags from fast 
fashion retailers, in the bussiest

shopping street in Oslo about their
recent purchase. 12/15 did not check 

the materials. 10/15 shopped on 
impuls.  



The life-cycle of a jean in the current linear clothing system
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Add-to + FWSS UpCycle
 

P A S T

Janus, a God in roman mythology is known 
to have two faces. A normal interpretation 
is that one looks to the past and the oth-
er to the future. To frame this concept and 
build a character, we looked at headpieces 
and collars. We’ve been through different 
decades, and landed on one specific col-
lar. Soft on the eye, romantic, feminine, 
and eye-catching used by William Villiers,
2nd Viscount Grandson (1614-1643). We 
processed this collar with the character-
istics of the materials to give it new life.
 
A project created by Add-to with 
the use of FWSS´s leftover materials.

Add-to + FWSS UpCycle

F U T U R E

For the future of production we believe 
that it’s necessary to use the whole fab-
ric, and as little waste as possible. This has 
been in mind throughout the process. We 
worked with fabric manipulation and to find 
ways of using even the smallest leftovers.
 
 

A project created by Add-to with 
the use of FWSS´s leftover materials.

Photography by Ida Fiskaa



Add-to Is a young Norwe-
gian clothing brand found-
ed by Theodor Vange and 
Karine Næss, with a back-
ground within fashion-, 
service- and system orient-
ed-design. 

Add-to is project-driven, so 
we don´t think in seasons 
or collections. We try to 
re-define what a clothing 
brand can be. We live in 
a fascinating time, with a 
lot a facing issues, but also 
many possibilities. We cre-
ate narratives based on our 
perception of the world. 

Climate change, no thanks! 
We strive to keep our envi-
ronmental footprint as small 
as possible. In addition to 
having a sustainable ap-
proach to clothing, Add-to 
is a positive place, and in 
our work we celebrate the 
joy of dressing. 
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upcycle

Reuse (discarded objects or 
material) in such a way as 
to create a product of high-
er quality or value than the 
original.

Our goal for this project was 
to make durable, high qual-
ity and fashionable clothes, 
from leftover fabrics that 
was stained, and dama-
dged. The result was three 
full outfits, inspired by Janus 
with a superhero-esque feel.
Theire worst enemy is mass 
consumption, and their task 
is to save the world from 
drowning in landfills. 
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re-use

A SLUMBER TO REMEMBER

When your building a brand i believe 
its important to show to the costumers 
who you are and what you value. To us 
its important to always think about the 
future and the environment. A way to 
renew your closet addition to be sus-
tainable is to swap with your friends. 
Ida Falck from the clothing brand haik 
inited us to take over the haik shop for 
a weekend in november.  So we came 
up with the idea of a swap party des-
guised as a slumber party.

&

The goal for this project was to reach 
out, and engage others to think sustain-
able, and how easy and fun it can be. 



Photography by Karine Næss
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My Untold Consumption Regrets

We consume extreme amount of clothing. The average Norwegian 
owns 359 garments, and every fifth is unused. 

Helping raise awareness in people about 
their consumption habits. Often consump-
tion habits might reside in ones subcon-
scious. This interactive installation aims at 
brining these subconscious actions to the 
surface, helping people be more mindful.

Please confess



awareness

Photography by Theodor vange



“I don’t buy clothes 
often, but when I 
do, its from zara.”

“Barn har sydd buksa mi.”

“Jeg ønsker meg nye klær fra
moren min, så jeg slipper å
ha dårlig samvittighet for
å kjøpe di selv.”

“

“I regret alot off the 
stuff i buy on eBay.”

“Jeg kjøper nytt 
undertøy når
jeg ikke orker 
klesvasken”

“The problem with consum-
ing should not only be the re-
sponsability of an induvidual.”



“Barn har sydd buksa mi.”

“Jeg ønsker meg nye klær fra
moren min, så jeg slipper å
ha dårlig samvittighet for
å kjøpe di selv.”

“I feel guilty for being a 
part of the industry, and for 

not caring enough.”

”Photography by Theodor vange

“Kjøpte en kjole til ny-
ttåtsaften fran nelly.
com. Brukt en gang.”

“The problem with consum-
ing should not only be the re-
sponsability of an induvidual.”

“Years
of ignorance”



Our W.I.P project is called 
50/50. Its a collabora-
tion with the norwegian 
knitwear Oleana. Oleana 
has a history of making 
quality wool- and knit-
wear. The result will be a 
collection made of 50% 
leftover wool and knit 
from Oleana, and 50% 
knit we made with Shi-
maseki knitting machine. 
The same machine we 
used to make the Slumber 
part patches.



why we love what we love
        we love
why we love
        we love what we love
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